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Audience



TIP #1 
Why, how and what? 

Why should I care?

How is this adding value for me?

What do I do next?



TIP #2
Listen, engage, remember.



Content



TIP #3
Capture both heart and mind. 



TIP #4 
Emotion matters, use it. 



TIP #5
Repetition, repetition, repetition. 



TIP #6
Everyone sells. 



TIP #7
Help your audience say yes. 



Design



TIP #8 
Stop using slides as autocue. 



TIP #9
Ban the bullet point. 



1988 2017



But really nothing has changed… 

1988 2017



The future of AI 
Artificial Intelligence is everywhere, promising self-driving cars, medical 

breakthroughs and new ways of working. 

• Human jobs won’t go away but they will change and be more creative 
and specialised as AI is integrated into the work day. 

• AI does the math faster, saving money by automating normally complex 
processes. 

• Algorithms will help healthcare professionals recognise anomalies or 
patterns with more accuracy then the human eye, leading to a library. 

• Retailers will seamlessly stock the precise number of goods needed at any 
time allowing prices to be highlighted to based on customer preference.

Does this need 
to be written? 
Will speaker be 
saying this?

Context, is there 
any further info 
with this? Or will 
it just be read?

Key takeouts that want 
audience to remember

Is this in 
the best 
place in 
the story?



The future of AI 

Integration in  
Healthcare | Retail | Automotive 



Algorithms will recognise anomalies and patterns 

with more accuracy than the human eye.



The precise number of goods needed will be stocked, 
determining price on customer preference.



Decisions such as whether to stop abruptly or swerve 
to avoid hitting obstacles will be powered by AI.



TIP #10
Be consistently varied. 



High quality 
large images

Thematic colour 
links to group 
theme

Consider image 
and text 
positioning



TIP #11
Signpost, retaining interest. 

What will you be talking about?

Where are you in your presentation story?

How long is there to go?





TIP #12
Don't just tell, show.



Achieving success 
Digby Brown maximised their success by 
working with STV. They waned to convey trust, 
experience and longevity delivering the 
message that they genuinely care.

17 new solicitors 
3 new offices 

And voted number 1 SME in Scotland. They 
attribute their success directly to their STV 
activity and partnership. 



17 3 1
New solicitors New offices Top SME  



TIP #13
Images matter, think about them. 



Join our family
and find your voice



Engaging with relevant leaders
Business community, advertising sector and industry influencers



TIP #14
Simplify your language. 





SIMPLEJARGON

“1000 songs in your pocket”“Today we’re introducing a new, 
portable music player that weighs a 
mere 6.5 once, is about the size of a 
sardine can and boasts voluminous 
capacity, long battery life and 
lightening fast transfer speeds.”



TIP #15
Layout housekeeping. 

Logos

Headings
Fonts



Trade Bodies 
Enhance, build and grow relationships wth 
business bodies and trade organisations



Meaningful Presence  

Enhance, build and grow relationships wth business 
bodies and trade organisations



Conclusion



TIP #16
Practice, practice, practice. 



TIP #17
Use your own voice. 



TIP #18
Make it easy. 


