




What my friends think I do  

What I actually do 

What society thinks I do  What my boss thinks I do  

What my parents think I do  What I think I do  

Public relations 







USP 

and elevator pitch 



Provide clear concise 

information 



Know your audience 



“The Chase” 



Keep it simple 



Writing an effective 

press release 



Your title should grab 

attention but be clear 

and concise 



Key facts should be 

contained within the 

first couple of lines 



A quote can be helpful 

depending on the 

release - perhaps from 

you, or from a 

consumer/client. 

Someone who can put 

their face to the story 



Ensure the contact 

details are correct and 

that the person named 

will be available to 

discuss the release and 

provide more 

information 



A boilerplate is usually 

a few sentences or a 

paragraph about your 

business – this 

messaging should be 

consistent across all 

platforms including 

your website and social 

media 



Consider an image to 

accompany the release 

– it makes the story 

more visual. 




