








We decided to create and 
sell period products…. 

nothing wrong with that 
right? 



Our products are beautiful……… 

BUY ONE GIVE ONE 

• Bamboo + Corn Fibre Sani Pads 
• 100% Organic Cotton Tampons  
• Sugar cane applicator 
• Menstrual Cups 
• Reusable Cloth Pads 

No Plastic 
No Hidden Chemicals 
Sustainably Sourced 
Vegan Friendly





BUT WE WANTED TO STOP 
PEOPLE IN THEIR TRACKS 
AND MAKE THEM THINK! 
 
 ….SO WE DID THIS





THEN WE WON A FEW AWARDS



IN OUR FIRST YEAR 
WE DONATED 2.3 
MILLION BOXES OF 
PRODUCT TO PEOPLE 
THAT NEED THEM.

"It's so important to support brands that are doing good, not 
just making profit” Molly Brown – Education Manager 



THEN WE SET UP A CAMPAIGN:  
TO TALK TO DADS ABOUT PERIODS



FREE  
DOWNLOADABLE PADS4DADS 
BOOKLET  



AND A PADS4DADS 
PERIOD KIT



#PADS4DADS 
 
WE ASKED A FAVOUR 
FROM A HOLLYWOOD 
SUPER STAR!





AND THEN  
WAITED…… 

FROM 
DAUGHTERS…



FROM DADS… 

DADS GROUPS  
DAD VOLGGERS 
DAD BLOGGERS 
WANABE DADS 

AND WE ALL FELL IN 
LOVE WITH MICHAEL 
SHEEN!



#PADS4DADS
IMPACT: 

• Our First Tweet -- 21k views; 74k impressions; 4k engagement; 22 
comments 

• Michael’s First Tweet – 425k views; 2.7k retweets; 400 comments 

• Campaign organically reached the TV in Canada, India and Greece 

• Printed in just about every UK newspaper and glossy mag 

• STV played video 44 prime time slots – including the England 
Scotland Six Nations with an Audience reach 1.3 million viewers 





NOW WE’VE 
REACHED 3.4 
MILLION 
DONATIONS

“I’ve been shocked to learn that period poverty is actually an 
issue in this country”.  
Lipa Hussian - Trustee YWCA 



WHAT NEXT? 





CAN YOU MAKE 
A CAMPAIGN 
OFF THE BACK 
OF ONE GREAT 
TWEET……. 

    ? 







68% OF WOMEN 
WE CHATTED TO 
WHO GOT THEIR 
PERIOD AT WORK 
LEFT IMMEDIATELY 

IF THEY DIDN’T 
HAVE THE RIGHT 

PRODUCTS TO 
HAND.







“Period poverty doesn't 
belong in the 21st century” 

 Hazel Gibbens 
 Communications Lead FutureX 



                                 @HEYGIRLSUK


