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Darren 
Video Lead

Emma 
Campaign Lead

Jamie 
Social Listening Lead

Alex 
Creative Lead



How can my 
brand stand 
out when 
social media 
is the most 
saturated it’s 
ever been? #STVGrowthAcademy



What is 
my brand’s 
singular 
message? #STVGrowthAcademy



Reliability? 
Inspiration? 
Customer service? 
Entertainment?
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Who are 
you trying 
to reach? 
Each platform has 
different 
audiences. 

Realistically will 
these users buy/
work with you? #STVGrowthAcademy



Facebook #STVGrowthAcademy



1. Broadest reach 
2. Wide range of ages 
3. Good for website traffic 
4. Usage figures in decline 
5. Difficult to stand out 
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Instagram #STVGrowthAcademy



1. Slightly younger 
demographic 

2. Visual platform 
3. Low content yield 
4. Lots of content options 
5. Low discoverability 
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Twitter #STVGrowthAcademy



1. Older, smaller 
demographic 

2. Great for customer service 
3. Good for interacting with 

other businesses 
4. Requires constant content 

and maintenance. 
#STVGrowthAcademy



#STVGrowthAcademy



#STVGrowthAcademy



#STVGrowthAcademy



LinkedIn
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1. More ABC1 userbase 
2. Posts have a long shelf life 
3. Great for connect with 

other businesses and 
contacts 

4. Useful for creating leads 
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What content makes 
sense for you? 

1. Be realistic 
2. Content plan 
3. Ring fence 

resource. 
4. Consistency is key
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A feed of 
ads is not 
enough.
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megan.reid
@stv.tv
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