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STV Growth Fund
Through the STV Growth Fund, we
will invest in you, collaborate with
you and help you connect with
Scottish consumers through our
hugely effective marketing solutions.

We launched the STV Growth Fund
in May 2018 to invest in Scottish
businesses and make TV advertising
more accessible.

Since launch, we have invested more
than £10 million in funding in Scottish
businesses, and have welcomed more than
200 new to STV advertisers through the
Growth Fund.

Connecting your
business with
consumers

#GrowWithSTV

Source: BARB Apr’20-Mar’21, individuals, STV Macro area based on average audience
09:30-24:00, Jan-Dec 2020 Jul-Dec 2020, peak time (18:00-22:30), individuals

Reaching customers
STV is the best watched channel in Scotland.
A massive 3.2 million Scots tune in every
month, and 1.5 million every day.

We also reach more Scottish adults than any
other TV channel, radio station or newspaper.

STV is Scotland’s best watched channel across
peak time viewing. Our average peak time
audience, of 345,000 per show, is bigger than
the next 10 commercial channels combined.

Our huge reach and trusted platform,
connects your business with more customers
than any other commercial media in
Scotland.
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Reaching your
customers across
Scotland
With STV targeted regions

STV Aberdeen

Marketing on STV is targeted, to maximise
your impact and effectiveness.
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97% of programmes
on commercial TV
with audiences over
500k are shown on
STV.
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Source: AdvantEdge/ TouchPoints 2020, adults, STV Macro Area,
BARB Jan-Dec 2020, individuals

Premium programmes, maximum impact

Bespoke support, collaborative working

1.2 million Scots often talk with friends and
family about the ads they see on TV. TV
advertising is the most talked about and most
trusted way to communicate your marketing
message.

The STV Growth Fund supports you by
making TV advertising more affordable and
accessible. A dedicated Account Manager
will work with you to design an advertising

We consistently deliver the highest peak time
audiences in Scotland. On average more than
Your brand will appear alongside some of
600,000 Scots tune in to every episode of
Scotland’s best loved programmes including
Coronation Street and Emmerdale, Scotland’s
the likes of Coronation Street with over
best loved soaps.
630,000 viewers per episode.

campaign specific to your business aims and
objectives. We also have a specialist STV
Creative team, who will develop and produce
adverts to maximise your impact on STV.

STV Growth Fund
provides innovative
marketing solutions
& funding support
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The STV Growth Fund is accessible to Scottish registered businesses
and businesses that work with Scottish media agencies.

Marketing Solutions

Match Funding

Revenue Share

Media for Equity

STV Growth Fund investment is available
to Scottish Businesses looking to grow,
by supercharging your marketing activity
through highly effective, bespoke TV
advertising solutions tailored to your
objectives.

95% of our members work with us
on a match funding basis.
This maximises your campaign and
reach. For every £1 that you invest in
your campaign, we will match it.

We can work with you on marketing
campaigns where an agreed % of
revenue is accrued to STV after the
successful campaign. There is no upfront
cost to you and your business.

If you are moving to the next stage
of growth, airtime is available in
return for an equity share.

Supporting sustainable
businesses with the
STV Green Fund

#GrowWithSTV
stvgreenfund@stv.tv

Source: ScotPulse 2020

Marketing Solutions

Sustainability matters

We have ring fenced £1m of advertising
inventory from the STV Growth Fund, offering
advertising support for Scottish businesses
with a ‘green’ objective, product or message.

75% of Scots feel strongly about the
environmental and social credentials
of businesses. The Green Fund is
designed to help your business to
connect with a relevant audience,
whilst encouraging positive change
and behaviour.

How the Green Fund can
support your business
We support businesses through the
Green Fund just as we do the Growth
Fund:

Match Funding
Revenue Share
Media for Equity

I would highly
recommend the
STV Growth Fund.
We’ve seen an
increase in sales
and at least half
of our customers
say I saw you on
television, so for
us, it’s been 100%
worthwhile.

Haylee Lilly
Sidey

STV has had a
major impact
on building
Brodie Flooring.
It has been
phenomenal.

Stewart Brodiie
Brodie Flooring

The impact for
Jan Steward
Pram & Nursery
has been huge in
terms of footfall,
which has been
fabulous.

Jan Stewart

Jan Stewart Pram & Nursery

The campaign
has been really
successful, sales
have increased
and STV have
definitely been
part of that.

Lewis Cradck
Bedz 2 Go

Cheeky Chompers
Case Study

Women

Cheeky Chompers, a Scottish baby brand
established by two entrepreneurs has seen
sales increase by a third after partnering
with the STV Growth Fund on an innovative
revenue share partnership.
Their marketing campaign
on STV West resulted in a
massive growth in brand
awareness over two weeks
of 16%, from 3% to 19%.

18%
Parents

19%

Awareness increased
across all demographics
with the highest awareness
post TV campaign amongst
core target audiences.

up
13%

up
13%

35–44 year olds

19%

up
15%

Substantial rise in Cheeky Chompers direct sales:

It was fantastic working with the STV Growth Fund on this
campaign to tap into their insights and expertise and to
generate a significant increase in the awareness of our
brand as well as some great new customers!
Julie Wilson, Co-founder,
Cheeky Chompers

41%

48%

56%

1/3

41% of total
direct revenue for
the period came
from Scotland.

Similarly 48% of
transactions came
from Scotland –an
increase of 29%.

A massive 56% of new users
to the Cheeky Chompers
site across the month
were from Scotland.

Sales
increased by
a third.

STV Growth Fund
delivers results
for businesses
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Source: Consumer research via ScotPulse, July 2019, 1,151 respondents.
Member interviews, July & August 2019, 45 phone interviews.

More than 500 deals
have been done bringing
businesses to STV since the
Growth Fund launched in
2018.

Over 200 new to TV
advertisers have brought
their brand to STV,
maximising their marketing
through the Growth Fund.

91%

Saw an increase
in awareness
after their
campaign.

236

New jobs have
been created.

22

New premises
have been
opened.

Find out more
about how
to grow your
business
commercial@stv.tv
www.stvcommerical.tv
@STVCommercial
#GrowWithSTV

