
CLEARANCE 
AND 
DELIVERY



All TV ads in the UK must be approved (‘cleared’) by Clearcast, a body 
that checks ads meet the regulatory and legal requirements for 
broadcast before they can go on TV. If you are making your own ad, STV 
Creative can take care of the clearance for you for a small fee.  

During your production, Clearcast approval is needed at two stages: 
Script Approval and Final Copy Approval. We also recommend submitting 
a Rough Cut to Clearcast in between these stages to help the clearance 
process run smoothly.  

You should allow 4 weeks for the clearance and 
delivery process. Ads carrying complex claims or 
promoting products in certain categories (High 
Fat Sugar or Salt (HFSS), Finance, Automotive, 
Environmental, Sustainability, Medical, Nutrition, 
Alcohol) can take longer – we will advise the 
timescales for these on a case-by-case basis.  

MAKING CLAIMS 
When writing your script, remember that Clearcast 
will expect you to be able to provide evidence 
(substantiation) to support any claims you 
make in the script, so you’ll need to make sure 
you can back up everything you are saying. 

Any scientific or nutritional claims need 
to be substantiated with data. 

If you are making superiority or comparative price 
claims, please bear in mind that these can be 
hard to substantiate, as Clearcast will need you to 
demonstrate why your product or price is better 
than your competitors. These types of claims 
often require data to be hosted on a page of your 
website so consumers can check it out in detail.
If in doubt – keep claims simple! 



WORKING WITH US ON CLEARANCE & 
DELIVERY: STEP BY STEP 

GETTING TO KNOW YOU 

We’ll ask you to tell us a little bit about your business 
and your ad so we can understand the planned 
content. We will then advise you on what evidence 
you may need to support any claims, anything to 
avoid for compliance, and rough timescales.  

SCRIPT SUBMISSION  

Send us your final script, along with any 
substantiation you may already have. We will 
upload this to Clearcast and await their feedback, 
which can take up to five working days.  

SCRIPT FEEDBACK 

We will collate feedback and substantiations requested 
by Clearcast and share this with you. We can help 
explain what evidence Clearcast needs and why and 
guide you on how to pull this together. Based on 
Clearcast’s feedback, we will advise if any changes are 
needed to your script and any disclaimers that must be 
added (e.g. T&C’s, exclusions, limits to availability).  

SCRIPT APPROVAL
Once you provide the substantiation, we will 
send this along with a revised script (if needed) 
to Clearcast for approval. Clearcast Final Script 
Approval should be received within two working 
days of this, unless Clearcast need any additional 
information after reviewing your substantiation.  
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ROUGH CUT

Send us your rough-cut video, and we will upload 
this to Clearcast for approval. Clearcast will check the 
rough cut matches the approved script and meets all 
the regulatory requirements for on screen text and 
flashing images. Feedback/approval usually takes 
two working days. If there are any technical issues 
with the file, we will guide you on how to fix these. If 
you are having issues with your visuals, we can help 
make any amends needed for a small additional fee.  

FINAL COPY

Once your rough cut has been approved, 
you can send us the final copy. This should 
be created to the following spec: 

ProRes 422 HQ (mov) 1080 Interlaced Upper Field First  

24bit Audio PCM Stereo (Please ensure your 
audio is not exported at 16bit PCM) 

We will review the final asset and make sure it is the 
correct spec for broadcast. If there are any technical 
issues, we will feed this back to you and ask you to 
amend the copy or as above, can help as needed. 
We will then add a ‘clock’ with a unique identifying 
number to the final copy and will submit to Clearcast 
for final approval for broadcast. Final approval 
usually takes two working days from submission.  

DELIVERY FOR BROADCAST

We will provide you and your Sales Account Manager 
with the clock number for scheduling and future 
reference. We will then deliver your ad to the channel 
for broadcast two working days before transmission.   
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